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Presidency of the European Union of the Czech Republic
SEMINAR ON DIRECT SELLING
Prague,11 February 2009

Mr. Jan Stránský, Chairman of the Czech Direct Selling Association and Mr. Richard Berry, Chairman of the Federation of European Direct Selling Associations (FEDSA) have the honor to convene administrators and stakeholders for a seminar on direct selling.

The aim of the Seminar is to present direct selling, a channel of distribution that if offering significant alternatives to traditional retail trade and as a means of selling and distributing goods and services to consumers. This part of the European consumer market is about to be reformed by the Directive on Consumer Rights, proposed by the European Commission on 8 October 2008. Direct selling trade is one of the main stakeholders in the legislative process. At the beginning of the Czech Presidency of the European Union we are seeking to meet Czech and European decision-makers involved in this review in order to explain the hopes and concerns of direct sellers.

The Czech Chamber of Economy assumed a patronage of the Seminar.

After a welcome address of our associations, there will be the opportunity for personal contacts and further exchanges in the framework of an informal reception with food and drinks.

Date:

Wednesday, 11 February 2009

Time:

10 a.m. to 1 p.m.

Venue:

Hotel Jalta, Wenceslas Square, Prague

Programme & Organisers: Attached

Translation: Czech and English
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PProgramme 9.30h
Registration & Welcome Coffee

10.00h
Welcome Jan Stránský, CZ DSA Chairman: Direct selling in the New Member States – An example for building entrepreneurship

10.10h
Ing. Martin Martin Tlapa MBA Vice-minister, Ministry of Trade and Industry Q&A

10.30h
Direct Selling today, Richard Berry, FEDSA Chairman

10.45h Draft “Directive on Consumer Contractual Rights:” Just more regulation or a building stone for a Retail Internal Market, Jens Karsten, FEDSA Director European regulatory Affairs

Q&A

11.10h
Expectations of Czech Trade, Ing. Michal Ševera, Czech representative at Eurocommerce

11.20h 11.30h Q&A 12.00h 12.30h

Petr Kužel President, Czech Chamber of Economy

Zdeněk Juračka President, Czech Association of Trade and Tourism
Press conference Buffet lunch

The organisers

Asociae osobního prodeje (http://www.osobniprodej.cz) is the trade association representing direct selling in the Czech Republic.

FEDSA (http://www.fedsa.eu) represents 24 European, national, Direct Selling Associations (DSAs) and, directly and indirectly through its corporate members, also represents over 1,000 direct selling businesses with annual sales in excess of 20.0 billion Euro and nine million, independent, direct sellers working with those businesses. The latter range from men and women of all ages selling high quality products and services both full-time and part-time to their customers outside permanent business premises. Direct selling in Europe provides now virtually unlimited self-employment opportunities and has no discrimination with regard to gender, age, ethnicity or education. Direct selling is a nursery for entrepreneurs and a significant number of those who have created substantial businesses in other trade sectors gained their first business experience with a direct selling company.
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